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Impacts of Mass Media and Beauty Standards on Women
While beauty is concerned with both the physical and mental wellbeing of people, it has also been associated with the social wellbeing of those who have affected the most, women. Feminists have argued that women are still influenced by stereotypes that push some of them to engage in extreme beauty trends to meet social compliance and acceptance in society. This paper explains the positive and negative impacts of mass media and beauty standards on women. This paper argues that while mass media plays a critical role in influencing beauty trends, body image, and self-esteem, some women find it useful that it allows them to express their femininity to the fullest. 
The concept of feminism and especially how it relates to contemporary society has formed a critical part of major debates in sociology. With the increased use of mass media, the concept and interpretation of feminism have also changed. The demand for social media users today is rapidly increasing and this also changes the way people perceive the female gender. According to Henriques and Patnaik (2020), social networking sites impact the perception of standards of beauty as well as the emergence of the newer unrealistic trends which continue to gain popularity among the current generation. Young people today are easily convinced that what they see online is the ideal concept of beauty. 
Research has established that despite that it is trending today; mass media use is associated with depression and anxiety, which are all negatively impacting the mental and emotional wellbeing of women. According to Henriques and Patnaik (2020), the concept of beauty portrayed in the media is setting some new unrealistic trends which are not only gaining popularity among the younger generation but also posing a greater risk to them in the long run. This impact has emerged as an area of research and a wide range of research has been undertaken. Researchers have established that this image that young people get from media pushes them to engage in more drastic beauty standards that pose their lives in danger. 
Consequently, the media is also believed to influence other women to engage in extreme beauty transformations to achieve both social compliance and society’s pressure. Feminists view this as still a stereotype towards women of modern society. According to Mills et al. (2017), both traditional and online media (majorly social media) appear to interact with the psychological factors to influence the appearance concerns and body disturbances of women. An adequate body of literature exists that support the idea that media affect perceptions of beauty and appearance concerns, which lead many women to internalize the body-image presented in the media (slender, perfectly-shaped body, and light skin) as the ideal beauty (Mills et al., 2017; McCallum & Widdows, 2018). Feminists argue that this push is a result of the societal pressure to make women look in a certain manner. This dictated way of what is defined or accepted as beautiful is changing the way modern feminists are viewing gender stereotypes towards women. 
However, not everyone thinks that mass media is all bad. Some people believe that mass media has positively impacted body image and femininity representation. A survey by King University found that women who followed other beauty experts were conscious of their bodies more in general than those who did not (King University, 2019). According to the survey, these women followed body positivity-oriented posts that could boost their self-esteem (King University, 2019). This perception is also shared by a group of modern feminists who believe that the media allows women to go beyond the gender stereotype that the traditional society confined them to. They are able to express themselves and their femininity better in any way they choose. While feminism is about the dominance of males over the female gender, the media has gone to the extreme. While highlighting the positives of mass media on women’s body image, the survey by King University also pointed out that the same women who said that they were positively impacted by body image in media also expressed that the same content could also put them into a position of thinking about their physical appearances even more (King University, 2019). 
In conclusion, mass media has shifted the debate about feminism today. It is no longer about what men dominated more than women, but it is about allowing women to express themselves and their femininity beyond any dictated terms. As this paper has explained, mass media has impacted women both negatively and positively. However, while the positives are good in advancing feminism, the emerging concerns of the mental health wellbeing of female media users are presenting another dilemma to feminism.
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